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Creative Spark Challenge, I believe is an extremely important initiative that challenges 

young creatives to learn, think and develop a business idea based on ICH, igniting 

creative entrepreneurial spirit. Personally, for me this program was very beneficial as it 

has prompted and expedited the process of action for me as a beginning entrepreneur. 

It was very helpful to learn of other case studies in various countries, speak to mentors, 

and learn from people who are already successful entrepreneurs. The most 

unforgettable learning experience was when a selected team of beginning creatives and 

mentors from UK Charlotte and Harriet went on a field trip to Issykkul and met various 

ICH business owners, where we had a chance to learn their success stories and hear 

about their journeys as entrepreneurs. The mentors and the case studies both in 

Kyrgyzstan and abroad were very helpful for my personal development and 

understanding how a business can be based on ICH.  

Another extremely useful lesson I’ve learnt through the CS program was our training by 

the Kyrgyz Patent. I had learnt very important lessons on how to safeguard the rights of 

an idea based on law and the importance of the procedure to patent an idea both in 

Kyrgyzstan and abroad. The Creative Spark Challenge program overall was very helpful 

and meaningful.  

 

In 2021, I applied for the Creative Spark Big Idea Challenge with an idea developed 

during the training and our field trip to Issyk Kul, where I have observed the potential in 

creative tourism. The initial idea came to me after I had organised an art exhibition 

called The Blessing Yurt with an installation dedicated to a traditional pre-yurt structure 

called “alachyk”, which resembles a teepee. During the Blessing Yurt exhibition at the 

National Art Museum, some visitors had commented that it would be interesting to have 

such a structure in their garden or in tourist spots. This had encouraged me to apply for 

a Creative Spark Big Idea Challenge through CACSARC_kg to develop this idea into a 

glamping tent product. I believed that if I could create an alternative to a traditional yurt 

structure, a modern, lightweight glamping tent, which would be more affordable to the 

general public, it would potentially be commercially successful and bring more 

opportunities in the creative tourism sector.  



 

The Blessing Yurt exhibition in December 2020. This is the led lit “alachyk” teepee -like structure which encouraged 

me to apply for the Creative Spark Big Idea Challenge.  

The knowledge and experience I’d received through the program has helped me to 

crystallise my idea and successfully pitch it. It was challenging to find out a specific 

mission that my idea served. I took the time with the tools given by CS to sit down and 

write clearly what is my idea, what challenge and problem that I am trying to solve and 



 

overcome, what is its mission and what are my main goals in starting a business based 

on ICH. 

 

After winning the Big Idea Challenge in 2021 in the creative category with an idea of a 

glamping tent, I met my business partner Elnura Osmonalieva in March 2021. We met 

during the pandemic and discovered a shared passion for nomadic lifestyle in harmony 

with nature. Inspired by a traditional kyrgyz portable yurt “boz ui” and teepee-like 

structure “alachyk”, together they came up with an idea to develop a luxury glamping 

business. Together, we had decided to register a company in 2022 called UYA Nomad  

that suggests new creative solutions and advances Central Asian aesthetics in 

architecture, interior design and luxury glamping. We joined forces to make an impact in 

the development of the creative economy and tourism in Central Asia. 

Elnura and I had been developing our idea of a company for over a year. In January 

2022, we officially registered UYA Nomad. UYA (nest in Kyrgyz) - modern Kyrgyz 

architecture, interiors, designer items and innovations for luxurious nesting inside and 

outside. UYA is about  love of nature, culture and appreciation of arts. Our desire is to 

create and manifest the new, yet honour our traditional heritage. We are the brand that 

brings “luxurious and authentic Central Asian” to the world. UYA’s aesthetics present 

rich Central Asian design traditions in modern minimalist and luxurious interpretations. 

Our homes are our second bodies and the nests we build are second skin. Just like the 

garments we wear, our nests are expressions of us. Nomadic cultures are balanced 

minimalist approaches to lifestyles conditioned not only by the habitat, but also by the 

centuries old practice of harmonious existence. Sedentary cultures, in contrast, are 

about refinement and pleasure. Together, these two types of living form Central Asia’s 

rich and simple, elaborate and understated, sturdy and fragile contrasting and 

complimentary styles.  

 

Creative Spark Challenge has helped us to expedite and clarify the idea of a glamping 

business as well as financially supported me to create the second prototype of the UYA 

glamping tent. The program has helped me tremendously by encouraging, providing 

both theoretical, practical and financial support, as well as an international mentor, who 

was assigned to us for 6 months, was helpful in providing his support and new ideas 

and tools to develop the business idea. During the creation of the prototype, I realized 

that there are many technical challenges which I had to overcome and am still in the 

process of researching. Our second glamping tent prototype was successfully tested 

during the 2021 summer music festival Kol Fest. We had gathered useful feedback from 

the music festival participants as well as got several offers for collaborations from other 

glamping start ups and tourism focused businesses. 



 

 

Second prototype of UYA Nomad glamping tent s et up for testing at the Kol Fest music festival in Issyk Kul in July of 

2021.  

Whilst we had developed a prototype of the glamping tent, we had decided to also 

produce all the interior products from natural materials by teaming up with local 

communities of skilled artisans and craftsmen.  

Through CACSARC_kg, in November of 2021, we won an opportunity to exhibit our first 

collection of UYA interior products during the Milan Design Week in June 2022 through 

the Ethical Fashion Initiative Homewear Accelerator program, supported by UNESCO 

and the European Union, which chose 5 designers from all 5 Central Asian countries. 

EFI Designer Accelerator supports local, sustainable labels to expand internationally 

and create employment opportunities for artisans. After several terms of the Accelerator 

with African fashion designers, Ethical Fashion Initiative expanded the programme in 

2021 to work with homeware designers based in Kazakhstan, Kyrgyzstan, Uzbekistan, 

Tajikistan and Turkmenistan. The mission of the Accelerator is to bring to the world 

stage new design talent and the work of master craftsmen and artisans. This 

opportunity was an incredible chance for us to debut UYA Nomad on an international 

design stage and spread awareness globally about the potential of creativity from 



 

Central Asia. During the next 5 months, we worked on our first collection “Nest as a 

Nomad”.  

While abundance of ornaments and color define Central Asian crafts, UYA weaves its 

visions of what modern central asian is and could be into their eloquent debut collection 

“Nest As a Nomad”. Warm hospitality and the unique tea ceremony of Central Asia are 

the main inspirations behind UYA’s “NEST AS A NOMAD” collection. We drew inspiration 

from a feeling of being welcomed as guests into the nomadic yurt home - “boz ui”, and 

being served hot tea and freshly made bread - the staples of hospitality in Central Asia.  

Nomads traditionally eat from a “dastorkon” - a simple tablecloth layed down on the felt 

rug in the middle of the yurt with beautiful handmade textile cushions, poufs and 

mattresses placed around it. Nowadays, a low round table is a central piece of furniture 

in a Kyrgyz yurt. Thus, our collection includes “BESHNAN” round and “KAREK EYE '' oval 

tables made from elm and maple burl woods combined with epoxy resin - marrying natural 

with modern materials. Since ceramics weren’t much used due to fragility, wooden and 

leather dishes were preferred for durability. We have designed minimalist wooden 

“TABAK” bowl plate sets that can be compactly stacked together. The essential features 

of this collection are minimalism, durability and a variety of luxurious textures. Textile 

pieces are all handmade by skilled artisans: finest merino wool is hand spun and hand 

woven as well as felted with cotton. Our aim was to showcase the simple beauty of local 

materials and textures.  

 
Bread traditions in Kyrgyzstan have an important meaning. Image taken from the internet. 



 

Nesting like a nomad means living in harmony with nature, choosing multi-functionali ty 

and making your space a warm and hospitable dwelling. Nomads lived in confined spaces 

and hospitality centered around food and generosity. “Nest As a Nomad” is a collection 

with items reminiscent of yurt living but accommodated to fit any modern space that needs 

soft natural textures, wooden elements and bold epoxy table tops.  

 
Sketches of the “Nest as a Nomad” collection. Idea of the tables is based on traditional Central Asian tea ceremonies.  



 

 



 

Images of tables with encrusted traditional bread in the maple wood and epoxy resin. 

 



 

During Milan Design Week, UYA Nomad is part of the Kârvân Journey, presented by the Ethical Fashion Initiative 

with the support of UNESCO and the European Union. 

 

 Traditional kyrgyz textiles in modern interpretations. 

 



 

 
Images from the Milan Design Week 2022 at ALCOVA by UYA Nomad. 

 

Our participation at the Milan Design Week 2022 at ALCOVA with our “Nest as a Nomad” 

collection was a success. We gained many insights, met industry professionals and 

celebrated Central Asian culture and heritage as well as presented our unique aesthetic 

fit to modern demands. 

 
  



 

 

The Creative Spark program has also helped me to overthink and develop a new 

approach in my art and other creative endeavours where I use traditional textiles and 

other materials. In 2021, I was invited to be a part of the New York Jewellery Week, an 

exhibition organised by The Jewelry Library curated by Aida Sulova, where I presented a 

set of necklaces made from traditional kyrgyz felt and silver.  

 

 

      
 

After the completion of the program, we joined the first Association of Creative Economy 

in Kyrgyzstan, which was first initiated by Daniar Imanaliev and other leading creatives in 

the country. Through this association, we constantly organize events aimed at the 

creative young generation to raise awareness about the creative economy and its 

potential to grow in Kyrgyzstan and Central Asia. After the establishment of the 

Association of the Creative Economy in Kyrgyzstan, the Kyrgyz parliament had initiated 

a discussion on law to establish the Park of Creative Economy, supported by the 

president. It means that the creative economy is being acknowledged by the government 

and the public is becoming more aware of the potential of the creative economy in our 

country. 

 


